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THE OPPORTUNITY

A unique opportunity to lead the way in shaping modern, inclusive sports
culture by supporting the Dry January® Challenge 2026.

Alcohol Change UK, the charity behind the Dry January® Challenge, is looking
for Official Sports Club Partners to: help create social change; be part of the

emerging alcohol-free trend of people making informed, thoughtful or healthy
choices around their drinking; and ultimately save lives!

HOW YOUR SPORTS CLUB CAN CHANGE & SAVE LIVES

AVAILABLE TO ALL @

It costs just £1to support a person through the Dry January® Challenge with
Alcohol Change UK’s Try Dry® app, daily motivational emails and online peer
support groups, which have been proven to double participants success of
staying alcohol-free for the month.

AWARENEss (@)

Millions of people take a break from alcohol in January with hundreds of
thousands taking on the Dry January® Challenge - making them twice as likely
to succeed. As one of our Official Sports Club Partners you will help us reach

your supporters and fans who could benefit from the Dry January® Challenge.

DRY JANUARY IS MORE THAN JUST A NAME >

The Dry January® Challenge was set up by Alcohol Change UK in 2013 and since

its inception millions of people have come to realise that taking a break from
alcohol is beneficial for their physical and mental health.

Become An Official Sports Club Partner of the Dry January® Challenge 2026...

OFFICIAL SPORTS CLUB PARTNERS
THE DRY JANUARY® CHALLENGE

Marketing Support by Purple Tangerine - The Sponsorship Experts

Imagine The Day Where Every Fan,
Player & Partner Feels Welcome,

29% PEOPLE gg%

in the UK looked to kick off
the year alcohol-free to
give their mind body and
bank balance a boost

oS )=
UK MEDIA GLOBAL MEDIA &V

3,184 UK Media Mentions 8,333 Media Mentions
£52.5 Million UK AVE £477 Million Global AVE

MEDIA AUDIENCE REACH @
9 Billion UK audience reach

59 Billion worldwide

audience reach

15.5 MILLION [

people in the UK planned
to go alcohol-free for the
month of January in 2025

196,151 MR

participants signed up fo the
Dry January® Challenge

2025 Data



Commercial Sponsorship & Partnership Marketing Opportunities

DRY JANUARY"

by Alcohol Change UK

WHY GET INVOLVED?

OFFICIAL SPORTS CLUB PARTNER - THE BENEFITS

Official Partners with access to the Dry January® Challenge ‘Official Mark’.

LEAD THE WAY IN SPORT’S CHANGING CULTURE %@V

Be a trailblazer in redefining alcohol’s role in sport. Sports clubs have
a unique opportunity to challenge outdated drinking norms, fostering
a healthier, more inclusive environment for players, staff, and fans.

Position your club as modern and progressive. s if

CHAMPION DIVERSITY, EQUITY & INCLUSION (DEI) ?
By offering an alternative to the traditional drinking culture, your club
creates a welcoming space for all. A recent study showed nearly a half
of British Asian cricket fans (42%) reported that alcohol deters them from
attending matches.
S E

[ 7
SOCIAL IMPACT a\a
The Dry January® Challenge changes and saves lives. Being a Dry
January® Challenge Official Sports Club Partner means you will be helping
reduce the impact of alcohol on our NHS and other frontline services.

EXPAND YOUR FAN BASE & ENGAGE NEW AUDIENCES

Connect with fans seeking healthier lifestyles. From Gen Z embracing
alcohol-free to parents promoting positive role models, this is a chance
to broaden your reach and strengthen fan loyalty.

OFFICIAL SPORTS CLUB PARTNERS
THE DRY JANUARY® CHALLENGE
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Tap Into The Biggest Movement In
Alcohol-Free Living -

ATTRACT SPONSORS & COMMERCIAL PARTNERS lﬁ\

Sports sponsorship is evolving, with health, wellness and social
responsibility at the forefront. Supporting the Dry January® Challenge
positions your club as an appealing partner for brands investing in

progressive, socially responsible initiatives.

[
CREATE EXCITING MATCHDAY & COMMUNITY EVENTS

Integrate the Dry January® Challenge into matchday experiences,
fan challenges and community outreach, generating PR and
media opportunities.

PROMOTE PLAYER, STAFF & FAN WELLBEING ?

Sports culture has long been linked to heavy drinking, impacting

health and performance. By supporting the Dry January® Challenge,

your club encourages positive lifestyle choices that benefit everyone

and gets access to ACUK's expert training and consultancy team.
Wy

EXTEND IMPACT BEYOND JANUARY &7

The Dry January® Challenge is just the beginning. Use it as a

springboard for long-term initiatives around wellbeing, making

healthy choices around drinking, and community engagement.

SUPPORT FUNDRAISING & VOLUNTEERING =~

As an Official Sports Club Partner, your club can help raise vital
funds for Alcohol Change UK. Engage staff, players and fans in

fundraising, donations and volunteering to show real commitment
to social responsibility.
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ABOUT DRY JANUARY

The Dry January® Challenge is a registered trademark of Alcohol
Change UK. A globally recognised campaign that provides expert
and peer-led support helping people reset their relationship with
alcohol by going alcohol-free for the month of January, using the
free tools and resources provided by the charity such as the Try
Dry® app and its daily email coaching journey.

THE DRY JANUARY® CHALLENGE

f

6,876,705
REACH
COMPARED TO
5,180,546 IN 2024

9,795
ENGAGEMENTS COMPARED
TO 59,958 IN 2024

It’s Time To Lead The Way:

76,961

IMPRESSIONS COMPARED
TO 136,845 IN 2024

2,639
ENGAGEMENTS COMPARED
TO 4,887 IN 2024

2,988,001
GRID REACH COMPARED
TO 869,003 IN 2024

7,898
ENGAGEMENTS COMPARED
TO 29,520 IN 2024

J

127,490

REACH

1,961

ENGAGEMENTS

—T
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ABOUT DRY JANUARY

PARTNERING WITH THE DRY JANUARY® CHALLENGE

& Enhance your Sports Club’s brand reputation and attract new
commercial opportunities. Health-conscious sponsorships are
on the rise, and clubs seen as leaders in wellbeing, diversity,
and social responsibility will appeal to brands looking to invest
in meaningful, forward-thinking partnerships.

3 Create a real impact within your club and community. A chance
to engage staff, players, and fans in fundraising efforts for
Alcohol Change UK, promote healthier habits within your club,
and run exciting matchday and community events linked to the
campaign, delivering long-term value both on and off the pitch.

The impact of the Dry January® Challenge extends well beyond
the month itself. A study found that 70% of participants who used
Alcohol Change UK'’s support were still drinking more healthily six
months later. This is because the Dry January® Challenge isn’t just
about abstinence - it’s a chance to reflect on drinking habits, build
healthier routines, and experience the benefits of an alcohol-free
lifestyle firsthand.

Marketing Support by Purple Tangerine - The Sponsorship Experts
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ABOUT DRY JANUARY

THE DRY JANUARY® CHALLENGE INCLUDES... % WHO HAVE DRUNK ALCOHOL IN LAST 12 MONTHS
THE TRY DRY® APP 100

The tool to rule your Dry January® Challenge: Backed by behavioural 90

science and designed to guide you through the 31 days, you can 80

track your units, calories and money saved, log your dry days, earn ;g

badges, access tips, stories and more. 50

THE DRY JANUARY® CHALLENGE EMAIL JOURNEY 40 = et e LS
Daily coaching emails with tips, tricks, inspiration and information 30

from experts in alcohol, to make your month easier and fun. :z

THE DRY JANUARY® CHALLENGE COMMUNITY

Online community on Facebook where you can connect with 18-24 25-34 35-44 45-54 55-64 65 plus
others and share your experiences.

INSPIRING STORIES & EXPERT GUIDANCE AWARENESS OF ALCOHOL’S IMPACT

A whole host of web content including dozens of fascinating o . .

personal stories and expert advice and information. Alcohol Change UK findings reflect increasing awareness of

alcohol’s impact on health and lives.
WHY ARE PEOPLE TAKING A BREAK FROM THE BOOZE? 34% think alcohol negatively impacts their physical health

32% think alcohol negatively impacts their fitness

0 0 0 0 30% think alcohol negatively impacts their energy levels and sleep quality
18 /0 16 A) _ 16 A) 16 /0 247 think alcohol negatively impacts their mental health
Improve overall 15% say it negatively affects their relationships with family
fitness health 13% say it negatively affects their relationships with friends

13% say it negatively affects their relationships with partners

Marketing Support by Purple Tangerine - The Sponsorship Experts
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DRYJANUARY® OFFICIAL SPORTS CLUB PARTNERS Imagine The Day Where Every Fan,

THE DRY JANUARY® CHALLENGE Player & Partner Feels Welcome,
by Alcohol Change UK

SARNSLEY 70

ABOUT DRY JANUARY

SUPPORTERS BARNSLEY FC AND DRY JANUARY

There is a growing trend for Sports Clubs and Sports Celebrities to get involved In January 2023, Barnsley FC partnered with Alcohol Change UK to support Dry

and support the Dry January® Challenge. January®, donating all profits from Athletic Brewing’s alcohol-free beer to the cause.
Football legend Neil ‘Razor’ Ruddock supports the Dry January® Challenge and To make participation easier for fans, the club lowered the price of Athletic Brewing

in 2025 teamed up with Alcohol Change UK to encourage others to rethink their beers to £1 at Oakwell Stadium and donated £1 from every sale of non-alcoholic beer
drinking. at home matches throughout the month. These contributions helped Alcohol Change

UK provide free resources, advice, and support for those affected by alcohol misuse.
Ruddock, known for his tough persona on and off the pitch, shares his personal

journey of transformation after a health scare linked to heavy drinking. Together Barnsley FC is among the many clubs embracing alcohol-free drink options, helping to:
with fellow ex-pro Fraser Franks and football journalist Jay Motty they are helping Bl Promote choice, allowing fans to enjoy matchday without pressure to drink.

shift the drinking culture in football and promote the benefits of taking

a break from alcohol. B Create a more inclusive environment for non-drinkers and those looking to cut down.

Ruddock admits, “Football and booze went hand-in-hand in my day, but my
attitude had to change. Now it’s all about balance.”

THE DRY JANUARY® CHALLENGE 2025 SPONSORS INCLUDED...
€3 betterhelp

The Official Online e DRY JANUARY
el

Therapy Partnor of
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by Alcohol Change UK

GETTING INVOLVED

FUNDRAISING AND VOLUNTEERING VOLUNTEERING
.. o
FUNDRAISING Official Sports Club Partners can support the Dry January® Challenge

by volunteering their fime and resources. Players, staff, and fans can
There are many ways clubs, players, staff, and fans can volunteer and get involved by:

help raise funds to support Alcohol Change UK’s vital work: .. ) )
® Organising community events to raise awareness about the

® Sponsorship Challenges - Encourage individuals or teams to seek benefits of reducing alcohol consumption
sponsorship for completing the Dry January® Challenge

® Personal Fundraising Pages - Set up a fundraising page for
Alcohol Change UK to collect and track donations

® Workplace & Team Fundraising — Organise alcohol-free pledges or
fitness-based challenges within the club or among sponsors as well
as corporatfe fundraising microsites

® Social Media Campaigns - Share fundraising pages and progress
updates to encourage donations. Share progress to inspire and
engage club supporters

® Matched Donations - Partner with sponsors to match funds raised,
doubling the impact

m Matchday & Club Events — Host charity auctions, alcohol-free
promotions, or fundraising matchdays, with proceeds going fo
Alcohol Change UK

® Running educational sessions on alcohol-free alternatives and
healthy lifestyle choices

® Assisting with fundraising activities such as promoting events or
coordinating sponsorship efforts, supported by our expert training
and consultancy team

® Partnering with colleges, universities and workplaces
to spread awareness and provide resources

Marketing Support by Purple Tangerine - The Sponsorship Experts
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GETTING INVOLVED

OTHER DRY JANUARY® CHALLENGE ACTIVITIES

In addition to the main Dry January® Challenge, there are a number
of opportunities fo engage in support events and activities that help
spread awareness.

THE DRY JANUARY® 10K RUN

The Dry January® 10K is a celebratory event marking the end of the Dry ) w ‘ An
January® Challenge and the beginning of a healthier lifestyle for many 1 "‘? ~3
. ATER

participants. Organised by Olly Ollerton (SAS: Who Dares Wins) and ._
Dean Haverland (Breakpoint Team), the first official race was held in 2024. ' . E’UTJUO b
\ <&

NHON-ALCOHOLIC
The run is a chance for individuals and teams to come together, celebrate ‘/»
their achievement, and raise funds for the charity. The event takes place LUCK
at Willen Lake, Milton Keynes, with a virtual option for those who want to gh N
participate remotely. g W

JO betterhel;

online therapy

Official Sports Club Partners can enter the race in Milton Keynes as iy f,ﬁ
well as create their own Dry January ® 10K Runs or join us for the Virtual (
Dry January® 10K. 3’ X

PARLIAMENT
Alcohol Change UK holds an event in parliament as part of the Dry Jan-
uary® Challenge to raise awareness of alcohol harm among MPs. This

gives partners the opportunity to speak to parliamentarians about their
own business and how they can support them.

Marketing Support by Purple Tangerine - The Sponsorship Experts
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GETTING INVOLVED

OTHER ALCOHOL CHANGE ACTIVITIES 8 Cleat Chornel
SOBER SPRING © thrglhyer

Sober Spring is a three-month alcohol-free challenge from 20 March to 20 June each year. It offers individuals the
chance to take a break from drinking, explore new ways to relax and socialise, and gain a fresh perspective on
their relationship with alcohol. Participants receive regular advice, motivation, and science-backed strategies to
help them along the way. Official Sports Club Partners can play a key role in Sober Spring by encouraging players,
staff, and fans to take part, either individually or as teams. Getting involved can strengthen club spirit and create a
more inclusive environment.

Clubs can organise alcohol-free events, run educational sessions on the benefits of reducing alcohol, or share
stories from those taking on the challenge.

ALCOHOL AWARENESS WEEK

Alcohol Change UK'’s Alcohol Awareness Week, held each July, raises awareness of the impact of alcohol on
health and society.

Each year, over 6,000 public health teams, workplaces, GP surgeries, pharmacies, hospitals, charities, and
community groups take part, using Alcohol Change UK’s resources to educate and support individuals in
making informed choices about their drinking. Official Sports Club Partners can play a key role by:

THKING ON THE
DRY JANUARY”
CHALLENGE?

r chances of having
lcohol-free month
& frea Try Ory® OPP

pouble you
atotally
pownload th

Promoting alcohol-free alternatives

Running awareness events
= 0EE

| dryjonuary.org.uk

Encouraging players, staff, and fans to reflect on their drinking habits

e
e e i e i <> betierhelp

Hosting educational sessions

Participating in alcohol-free matchdays
m Using their platforms to share information and personal experiences

By getting involved, sports clubs help create a culture that supports health, well-being, and informed choices—
both on and off the field.

Marketing Support by Purple Tangerine - The Sponsorship Experts
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INVENTORY OF RIGHTS

Subject to approvals, terms and timings.

RIGHTS

OFFICIAL SPORTS
CLUB PARTNER

OFFICIAL SPORTS CLUB PARTNERS
THE DRY JANUARY® CHALLENGE

It’s Time To Lead The Way:

OFFICIAL SPORTS
RIGHTS

CATEGORY & TITLE RIGHTS

THE DRY JANUARY Yes
Rights to title “Official Sports Club Partner the Dry January® Challenge
2026" for PR and advertising use

OTHER ALCOHOL CHANGE UK ACTIVITIES - OPTIONAL Yes
Rights fo title for PR and advertising use:

“Official Sports Club Partner Alcohol Awareness Week / Sober Spring”

“Official Sports Club Partner Alcohol Change UK”

Non-Exclusive - Join other Sports Clubs Partners helping promote healthier  Yes
lifestyle....

IP RIGHTS - LOGOS & IMAGES

Right to use Composite (lock-up) the Dry January® Challenge Logo on all ~ Yes
internal and external marketing for PR and advertising use

BRANDING, MEDIA & PROMOTION RIGHTS
PR & ADVERTISING

Opportunity to promote the partnership in your own PR activity Yes

Use of approved branding and the Dry January® Challenge logo on Yes
your advertising

BRANDING - MEDIA

Featured within the Dry January® Challenge fundraising packs Yes
Featured within Alcohol Change UK Annual Report 1/2 Page Feature
National Media / PR Opportunities Yes

BRANDING - APP, ONLINE & SOCIAL, EMAIL

Feature on your Sports Club brand within our ‘Partners’ section of Try Yes
Dry App

Your Sports Club brand featured on the Dry January® Challenge Yes
‘Partners’ web page

Marketing Support by Purple Tangerine - The Sponsorship Experts

BRANDING, MEDIA & PROMOTION RIGHTS CONT/D

‘SHOUT OUT’ to your Sports Club brand on Alcohol Change UK social Yes
media channels during the Dry January Challenge

Opportunity to run the Dry January® Challenge competitions on your Yes
own platforms with 1 x social media post on Alcohol Change UK
channels to promote this

Opportunity to write a blog on the Alcohol Change UK website Yes

Your Sports Club brand featured in two daily emails to all the Yes
Dry January® Challenge participants (including link / discount code)

BRANDING - ON GOODS & SERVICES

Use of approved branding and the Dry January® Challenge logo on Yes
Sports Club products and services

Blog post about your club products and services on Alcohol Change / Yes
the Dry January® Challenge websites

FUNDRAISING & VOLUNTEERING

Opportunity to run your own events using the Dry January® Challenge  Yes
brand / help fund raise for Alcohol Change UK

Opportunity to promote your Sports Club at Alcohol Change UK and its ~ Yes
partner events including the Dry January® 10K Run, Parliament events,
Alcohol Awareness Week, Sober Spring

Involve fans and staff in volunteering to support the Dry January® Yes
Challenge

TRAINING & CONSULTANCY

Discount (to be agreed) on Alcohol Change UK Training & Consultancy Yes
Services
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©  OFFICIAL SPORTS CLUB PARTNERS Imagine The Day Where Every Fan,
DRY JANUARY Player & Partner Feels Welcome,

THE DRY JANUARY® CHALLENGE
by Alcohol Change UK

ORGANISERS

ALCOHOL CHANGE UK

Alcohol Change UK is the force behind the Dry January® Challenge; an independent charity working for a world free from alcohol harm.

It funds, commissions and shares research; provides information and advice; works to ensure more and better support and treatment;
encourages better policy and regulation; shifts drinking cultures through its campaigns; and works to change drinking behaviours.

Find out more at: www.alcoholchange.org.uk

ALCOHOL HARMS - TIME FOR CHANGE

e

¥
In England

A%

) )
Hangovers cost

AIcoI:\oI is a risk factor 0 In England
in more than businesses ey there are over
60 £7.3 bl“lon 200,000 580,000
conditions, including seven each year in sick days children’live with dependent drinkers.
and lost an alcohol dependent Or:‘lgc:eli?/ii:re

types of cancer, heart
treatment.

disease and
depression.

productivity. parent or carer.

===

Alcohol harm
costs the NHS
an estimated

£3.5 billion

each year.

©)

One person
every hour

dies as a result of

alcohol harm.

O\
O3
In 2017/18 in
39%
of violent incidents the
victim believed the
offender to be under

the influence of
alcohol.

ABGBAA

Heavy drinking is the
biggest risk
factor for death, ill-health
and disability among
15-49 year-olds
in the UK.

= E@
27%
of people say that
workplace stress

makes them
drink more.

fehs

Last year
there were

1.3 million
alcohol-related
hospital admissions
in England.
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CONTACT

PURPLE TANGERINE SPONSORSHIP curple

Nigel Jones, Director & Lead Champion - Sports Alcohol Change UK
e - nigel@purpletangerine.com
m - +44 (0) 7980 213 122

Donna Price, Lead Consultant, Partnership Sales
e - donna.price@purpletangerine.com

m - +44 (0) 7803 294438
www.purpletangerine.com/clients/dryjanuary

T0HOITY
CHANGE"

ALCOHOL CHANGE UK

Danielle Houliston - Executive Director of Income and Engagement
e - Danielle.Houliston@alcoholchange.org.uk
t — +44 (0) 20 3907 8493
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