TRUST IN
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MASTERCLASS / WORKSHOP

Understanding the issues that matter for Gen Z
Understanding why the UN Global Goals Help Connect Your Brand to Gen Z
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ONE-DAY MASTERCLASS / WORKSHOP

UNDERSTANDING GEN Z & THE NEXT GENERATION OF CONNECTED CONSUMERS

TRUST IN MARKETING™

UNPACKING GEN Z - WHO THEY ARE, WHAT THEY THINK, HOW THEY ACT
UNDERSTANDING THE IMPORTANCE OF THE UN GLOBAL GOALS TO THEM & YOUR BRAND

Executives in marketing, advertising, public relations and customer service already understand
the “Crisis Of Trust” that is threatening to engulf the entire business world.

There’s a reason why authenticity, transparency and community have become the corporate
buzzwords of the social media age. But in today’s always on, smarter-than-before society, just
pledging to be a better company just won'’t cut it.

You have to demonstrate how your company is meeting the values, expectations and hopes of
a new generation of consumers and society. Trust In Marketing™ will help you do just that...

The Masterclass Features:

40 IN-DEPTH INTERVIEWS WITH MORE THAN 100

CASE STUDIES INDUSTRY LEADERS 2L ALES QL (L LA LI LU LT
CAMPAIGNS AND PROJECTS

The Trust in Marketing™ One-Day Masterclass

Trust In Marketing™ is an advanced one-day, hands-on, immersive and highly interactive train-
ing workshop designed to help brands and agencies understand Gen Z - who they are, what
they think, how they act and more importantly how to win their respect!

The course teaches executives how to:

- Win back brand trust through embracing / integrating sustainability in communication
- Avoid the social media mistakes that have ruined other company’s reputations

- Demonstrate authenticity in campaigns and projects

- Build transparency into communications

- Create storytelling around innovation that will prove credibility

- Understand the importance of the UN SDGs to creating a strategy built on trust

Trust In Marketing™ is essential for every company and agency.

It is specifically designed for:

- Senior Executives

- Advertising Executives

- PR & Communication Professionals
- Social Media Strategists

- Sustainability & CSR Specialists

- HR Professionals

Matthew Yeomans

IEUSE
RICA

HOW BUSINESS WINS RESPECT IN A SOCIAL MEDIA AGE

A Greenleaf Publishing Book
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ONE-DAY MASTERCLASS / WORKSHOP

UNDERSTANDING GEN Z & THE NEXT GENERATION OF CONNECTED CONSUMERS

Part 1 - Why Gen Z?
9am to 10.30am

You'll Learn How...

- To understand what they want and how they communicate
- To avoid social media mistakes of the past

Group exercise - Gen Z social media audit & analysis

10.30am - 10.45am - Break

Learn more..

Part 2 - Understanding The Trust Generation
10.45am - 12.30pm
You'll Learn How...

- To build an authentic relationship with Gen Z

- Being transparent wins the trust of Gen Z

- Leadership strategies can drive change in your organisation
- Inclusion and diversity are revolutionising business

Group exercise - develop a Gen Z sustainable
communication strategy

12.15pm to Ipm - Lunch

Trust In Marketing™ One Day Masterclass is based on the ten part Executive Education online module course dedicated
to helping business plan, create and execute authentic marketing and brand / corporate communication campaigns.

About the Organisers

Trust In Marketing™ is a Sustainly product. It was created by Sustainly founder Matthew Yeomans and is adapted from his book Trust
Inc. - How Business Gains Respect in a Social Media Age, published by Routledge. It draws on his |5 years working with companies and

agencies on the impact of social media and sustainability.

Sustainly created the Social Media Sustainability Index that studied the way more than 500 Fortune 500 and FTSE 100 companies

communicate their sustainability work using social media.

Sustainly has advised some of the world’s biggest companies including Nike, BASF, Lloyds Banking Group, PwC and HSBC on social
media and sustainability strategy, content and reputation issues.

L
Part 3 - Engage With Gen Z .-
1pm to 2pm M

You'll Learn How...
- To connect with Gen Z
- To tell your story and gain trust for your brand

- To use the UN Global Goals to build trust
for your brand

2pm to 2.15pm - Break
2.15pm to 4pm

Group exercise - storytelling to win
Gen Z trust

Feedback and wrap up

For further information contact: Nigel Jones

Matthew Yeomans

+ 44 (0) 7980 213 122
+ 44 (0) 7949 830 256
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www.trustinmarketing.com www.sustainly.com
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