EUROPE’S MOST PRESTIGIOUS FOLK FESTIVAL THE TIMES

Title Sponsor ... Official Partners ... Drinks & Grocer Supplier Packages Available

One of the premier live sell out music events in the UK and one of the
longest running and most famous folk festivals in the world.

Annual 4-day outdoor music Festival 31st July - 3rd August 2014 -
50th event 2014

Unique Cambridge city centre setting in a 36 acre municipal park
which, encompasses four stages with a variety of other performance
and participation areas: Workshops & Participation; Storytelling Area;
Folknet Internet Café; Creche & Children’s Play Areas; and Theatre

& Walkabout Characters.

RE TS

The Festival presents globally established artists, the list of performers who
have appeared reading like a ‘who’s who' for the industry - Paul Simon,

KT Tunstall, The Waterboys, Mumford & Sons, Laura Marling, Rumer,
Newton Faulkner, James Taylor, Joan Armatrading, Buddy Guy,

Emmylou Harris, Jools Holland, Kate Rusby, Seth Lakeman, James Taylor,
The Unthanks, Noah & The Whale, Seasick Steve, Joe Strummer, Joan Baez,
k.d. lang, Ray Davies, Jimmy Cliff, The Proclaimers, Levellers, Billy Bragg,
Billy Connolly, John Mayall, Nanci Griffith & The Pogues.

Artists from the UK and Ireland rub shoulders with more contemporary
acts, the finest American country, blues and roots artists, acclaimed
singer songwriters and pop stars. Specialist music such as Bluegrass,
gospel, cajun, zydeco, jazz, world, klezmer and a ceilidh are also
regular features and the line up is always a hotbed mix of the

old and the new.
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ATTENDEES

10,000 daily Festival attendance with 14,000 total
attendance; 8,000 people camp in a choice of two
fully serviced campsites. Loyal audiences with approx.
70% repeat attendees.

Majority of the audience is from ABC1 socio-economic
groups (87%), equal split of male/female; 74% of
attendees work in professional, clerical & managerial
occupations with newspaper readership favouring
quality broadsheets such as The Guardian, The Observer,
The Times and The Independent.

Attendees state: regular hobbies to be - reading (75%),
walking (65%), watching films (52%) and eating out
(52%); come from right across the UK with 40% from the
South East region and 19% of those from Cambridge

& the vicinity; audience ages are broad - Under 25yrs
(7%), 26-35 yrs (12%,), 36-45 (19%), 46-55 yrs (33%),
55+ yrs (28%).

MEDIA

National TV, radio & media profile: around 13 million
people nationwide via media partnerships; Live on
Sky Arts with a 2012 reach of 477,000; Live & highlights
coverage on national radio including BBC Radio 2;

all year website presence with over 8 million hits;
coverage in The Times, The Guardian, The Telegraph

& specialist music press, reaching almost 1 million
people per publication and an approx £100,000 AVE.

Official Website www.cambridgefolkfestival.co.uk -

1 million page views with 321,571 visits pa; 55.76% of site
visitors brand new in 2012; Hits rarely dropping below
100,000 in any month. Daily video-casts (FF TV)
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during the event; interviews from artists, sponsors
and backstage gossip; Regular news updates; Practical
information for attendees; and Sponsors’ logos feature
on all pages.

Social Networking - Over 5,000 Twitter followers

with regular feeds during the Festival such as news

& “Tweet-ups” (spontaneous Twitter promoted concerts);
Facebook page with over 6,000 friends; 75% of attendees
use social networking sites.

PARTNERS

Former title sponsors include: The Co-operative;
Greene King; Charles Wells; BBC Radio 2.

Other supporters include:
Crabbie’s Alcoholic Ginger Beer;
UNISON; Sky Arts HD;

Creative Scotland; and
Hobgoblin. As well as

Friends of the Earth,

RSPB, The Samaritans.
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PACKAGES & PRICING

Title Sponsor
Naming rights to the Festival

Official Partners

Each partner has rights to prominent branding on one of the following:

Stage 2; Club Tent; The Den; Folknet Internet Café; Creche; Common Campsite/Shuttle Bus; The Hub; Car parks,
Create Your Own Area

Official Suppliers

Pouring Right Partners; Onsite Grocery

Media/Advertising Packages

Main Stage 1 Screens - 5 min advertising slots available between artist performances. Suitable for image stills, video
presentation or text (no audio). Cost: £200 per slot + VAT (min 4 slot spend per booking).
Visit: http://www.cambridgefolkfestival.co.uk/contact/advertising.php for info & rates




INVENTORY

N.B. All branding costs at Sponsor’s own expense. OFFICIAL

PARTNERS

TITLE RIGHTS I I

Rights to title “[Sponsor Name] Cambridge Folk Festival 2014” for PR & advertising use.

Title used in all official advertising and promotion of the Festival. Minimum 3-year deal veE

Rights to title “Official Partner [Sponsor Name] Cambridge Folk Festival 2014” for PR & advertising use Yes
Category Exclusivity Yes Yes
The identity of Cambridge Folk Festival 2014 in connection with the main Sponsor must always predominate Yes Yes

and take precedence over the identity of Official Partners

IMAGE RIGHTS I I

Right to generate & use Cambridge Folk Festival images (still and moving) in all Sponsor advertising & promotional materials Yes Yes
Access to Cambridge Folk Festival historical picture & video archives owned by Cambridge Folk Festival Yes Yes
I
Development of composite logo — i.e. redesigned Festival logo incorporating Sponsor logo Yes
On site branding - Advertising Banners [approx. 12 including Stage scrims for Title Sponsor, others depends on size] Yes Yes
(T):esg:nb(rg:s;rgt; ?ga(ges — Main Stage (7,500 capacity); Stage 2 (1,500 capacity); Club Tent (capacity 500); Yes Not Main Stage
On sitg branding - LCD‘Screens On Main Stage (O-Lite 510 LED Panel Screens) 2.6m by 1.3m) - Yes Yes
advertisements appearing on screen
On site branding — Folknet Internet Café Additional
On site branding — On Site Grocery Additional
On site branding — Creche — space for more than 300 children Additional
On site branding — Coldhams Common Campsite — main campsite for 5,000 of 8,000 campers — Additi
serviced by shuttle bus every 10 minutes litormel
Shuttle bus branding Yes
On site branding — The Hub — youth area based in a Bedouin style tent — music playing area Additional
On site branding — Your Own Branded Area — opportunity to create and brand your own area to sell or Yes Yes

promote your product/service

FESTIVAL BARS I I

Branding in all four bars — Main Bar - facing Stage 1; The Club Tent Bar; Irish themed Bar; Backstage Guest Bar (backstage 1) Yes Yes

Pouring Rights Dominant
I

Festival Programme — advertisement and inclusion in feature 7,000 print run Page % Page

Social Media & Website Branding — presence on Festival websites Yes Yes

Press Materials — logo included in: official launch / media packs; press releases & paper Yes Yes

Advertising — inclusion in Cambridge Folk Festival advertising Yes No

Press Conferences & Launch Event - Right to host a press conference and sponsorship signing

ceremony with approval of Festival (at Sponsor’s own expense) Ve Ve
Email Newsletter — advertisement in updates of all Festival activities Yes Yes
Cambridge Folk Festival 2014 App - right to develop App Yes

Partners - opportunity to run promotions with other Festival Partners Yes Yes

HOSPITALITY RIGHTS I I

VIP invitations & passes each day including guest access to the private backstage bar

(used by artists, press, staff, VIP guests & official sponsors) *ig xB
Option to purchase private catering in the Backstage Bar (caberate tables can be reserved and v
catering pre-ordered to avoid queuing around the site) s Ve
Guest access to designated VIP Stage 1 viewing area Yes Yes
Complimentary Festival souvenir programme Yes Yes
Company tab in Backstage Bar Yes Yes
I
Access to stakeholders Yes Yes
Right to be formally introduced to Festival network - to as many contacts as practicable by email Yes Yes
I
Right to produce & distribute premium items bearing Festival title and/or logo, with approval of Festival Yes
Non-exclusive right to produce dual branded merchandise & promotional items for retail sale, with approval of Festival Yes
I
Provision of account manager to manage sponsorship Yes Yes

Post event report on sponsorship effectiveness Yes Yes
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GIERSITE

STAGE 1 is the main Festival stage with a capacity of 7,500. It is home to all headline artists and
all TV coverage and incorporates two LCD screens at its entrance relaying live stage performances.

STAGE 2 has a capacity of 1,500 & receives a range of both headline and smaller acts over the
Festival’s 4 days, as well as the ceilidh and family concert programmes and workshops. It’s first
on your arrival into the arena and is directly opposite the Festival concessions tent.

THE CLUB TENT is situated in an enclosed marquee for a club style intimacy and its own bar.
It is the showcase platform for emerging artists, the local folk club scene and open-mic
performances with a capacity of 500.

THE DEN is literally a hideaway “den” in the form of our newest 150 capacity
mini-stage with a unique chilled “living room” atmosphere & soft furnishings
acting as a springboard for young & emerging folk artists.

THE FOLKNET INTERNET CAFE - This is a working café with PCs
providing free Internet access and Wi-Fi for Festival goers to sit
& surf or tweet whilst enjoying delicious coffees, teas, cakes

& light refreshments. It is a relaxing escape, very popular

for those looking for time out from the main stages.

GROCERY - Perfect for a supermarket brand, the on site
grocery provides campers and Festival goers with their
staples supplies from fresh fruit and veg to their
morning paper, lunch snacks and holiday essentials.
Run 24 hrs a day the grocery is located at both the
arena site and separate campsite locations.

CRECHE - provided by experienced Festival

creche provider Nipperbout, the creche supports
the families who attend the Festival by providing

a space for more than 300 children each year to
play and rest. Interactive activities are run by the
hands-on team and there is a huge array of toys,
crafts and sports equipment for them to use as well
as nappy changing facilities.

MARKETING SUPPORT BY PURPLE TANGERINE -
THE SPONSORSHIP EXPERTS

L)



= - : = A { 4 b it L ) v
COMMERCIAL SPONSORSHIP & PARTNERSHIP OPPORTUNITIES

CAMBRIDGE FOLK FESTIVAL

EUROPE’S MOST PRESTIGIOUS FOLK FESTIVAL THE TIMES

FESTIVAL BARS - There are four bars at the Festival; the main public bar facing Stage 1; The Club Tent bar; an
Irish-themed bar; and a Guest Bar backstage at Stage 1.

COLDHAMS COMMON CAMPSITE - The main campsite for approx 5,000 of a total 8,000 campers and located on
one of the city’s major green spaces away from the main arena, serviced by a free shuttle bus every 10 mins. Uniquely
Coldhams permits cars to park alongside tents, has hot showers and toilets with soap & water sinks. Coldhams is also
home to a family friendly workshop & theatre entertainment programme with a picnic area, food concession stands
and a grocery store.

THE HUB - The Hub is located in a funky Bedouin style tent next to the Folknet [internet] Café and acts as a music
playing area reserved for young people only. It’s an area where they can relax and meet other like-minded young
musicians, take part in workshops & improvise together. There are organised workshops, often led by some of the
young, rising stars on the main stages, as well as time set aside to just hang out and play music together.

YOUNG MUSICIAN’S COMPETITION - National online competition open to
any young folk artists aged 11-18 years and offers them the fantastic prize
of free tickets to the Festival. At the Festival, the winners are given the
opportunity to participate in band workshops at The Hub youth area
and get the chance to perform in The Club Tent.

YOUR OWN BRANDED AREA - Bring your brand to Cambridge & create
your own themed or branded area at the Festival. Examples include new
stage platforms, sampling areas, interactive campaigns, activity zones or
simple trade stand formats. We are happy to consider a variety of ways of
incorporating your brand creativity, products or ideas into a unique area
that adds value to the Festival.

CONTACT

PURPLE TANGERINE SPONSORSHIP

LESLEY CHURCHILL —
Lesley@purpletangerine.com | m - +44 7776 076 310

NIGEL JONES -
nigel@purpletangerine.com | m - +44 7980 213 122

Thank you to Charles Sturman for photography
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